
Postdoc Social – Infosession | 10 October 2019

How to present and communicate your 
research – an overview

MELISSA SOLLICH, CHRISTINE VOSS



Topics
 Corporate Design

 Your new paper is going to be amazing! (But who will know?)
 Press release
 Social Media
 Crisis Management
 Upcoming Workshops

 Event Management
 Advertising
 Convention materials / gifts

 Additional information
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Corporate Design – the University logo
HOW to use the University logo:
 Göttingen University’s logo constitutes a combined 

word/figurative mark.
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 The distance between the logo and the edge or other elements 
should be at least 50 percent of the height of the "GA" logo on 
all sides.



Corporate Design – the University logo
HOW NOT to use the University logo:
 The logo may never be embellished with a frame, box, shadow 

or similar elements. The logo must also never be compressed or 
stretched.

 The logo is always to be displayed horizontally. It must not be 
rotated or skewed.

How to present and communicate your research



Corporate Design – the University logo
DOWNLOAD the University logo:
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www.uni-goettingen.de/corporate-design



Corporate Design – Colour schemes
UNIVERSITY IN GENERAL
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Corporate Design – Colour schemes
FACULTIES
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Corporate Design – Templates
Facts about the University / Powerpoint Template
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www.uni-goettingen.de/corporate-design



Your new paper is going to be amazing!
(But who will know?) 

Melissa Sollich
International Communications -
Press Office, University of Göttingen
Postdoc Coordinator, Göttingen Campus Cooperations

University of Göttingen – How to present and communicate your research.11.10.2019



What am I going to cover?

 What to do when things go right!
 Who can help?
 What else is coming up on this theme?
 What to do when things go wrong...

University of Göttingen - What makes an international science story?11.10.2019



What to do when things go right!

 Collect images of the research while you are doing it
 Contact your press office as soon as your paper has been 

accepted!
 We can give advice

 Look at releases on the web and write some bullets about your 
paper
 THINK: why is it amazing? What is the story here? Why will it be 

amazing to other people?

University of Göttingen - What makes an international science story?11.10.2019



Mind the gap:
the media and the scientist

May 2019 Introduction to Public Relations 12

MS



What do journalists want?

 Clear, concise information
What is the issue
Why is it newsworthy and relevant to their audience
 The information clearly stated without specialist jargon

Introduction to Public RelationsMay 2019 13
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A press release at University of Göttingen

 first paragraph: starts with the actual news - could stand by 
itself (as a news agency notice)
 second paragraph: explains the research that led to the result
 third paragraph: explains the result, with quotes, points out 

consequences for society and further research
 quotations should transport information and excitement!
 clear, concise, correct language
 References, DOI, further online information and a scientific 

contact person
 The Press Office can help!
 WE CAN WORK FROM BULLET POINTS IN GERMAN OR ENGLISH! SEND US WHAT YOU CAN!

Introduction to Public RelationsMay 2019 15
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Getting the message across 
What Press Offices can do for you!

 press release 
 News platforms
 University magazine „Uni | Inform“
 direct / exclusive contact to journalists
 Public events – Nacht des Wissens
 Twitter for research, Instagram for images, Facebook for events

Introduction to Public RelationsMay 2019 16
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Getting the message across 
What you can do for you!

 Tell us about your research! Before it is published!
 Be available and responsive to journalists
 Update your department webpage or your own webpage
 Your own blog
 Volunteer for public events or do your own
 Your own Twitter, Facebook, Instagram
 More and more scientists are doing their own thing!

Introduction to Public RelationsMay 2019 17
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Who can help?

We are from the University
 But we can often give general advice or put you onto the right person
We are often involved in Campus events

University of Göttingen - What makes an international science story?11.10.2019



Need help with journalists, press releases and 
the media? Have an article idea for Uni|Inform?

Introduction to Public RelationsMay 2019 19
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Andrea Tiedemann, Press Officer
Expert database, Phone: 27827
Andrea.Tiedemann@zvw.uni-Goettingen.de

Heike Ernestus, Editor, Uni|Inform
(University Magazine), Phone: 6222

Heike.Ernestus@zvw.uni-Goettingen.de



Need advice about speaking to journalists or 
writing press releases in English?

Introduction to Public RelationsMay 2019 20

MS, RB

Melissa Sollich
International Communications & Coordinator Postdoc Network

Postdoc Portal or join the Postdoc Network here
Phone: 26228, Melissa.Sollich@uni-Goettingen.de

Romas Bielke, Head of the Press Office
Press Spokesperson, Phone: 26221
Romas. Bielke@zvw.uni-Goettingen.de

http://www.goettingen-campus.de/index.php?id=538
https://listserv.gwdg.de/mailman/listinfo/gc_postdoc
mailto:Melissa.Sollich@uni-Goettingen.de


Want to get involved with public events?
Need help designing your event?

Ben Bühring
Marketing Co-ordination, public events

Fifth Night of Science, TBC 2021
Phone: 23794

Benjamin.buehring@zvw.uni-Goettingen.de

Introduction to Public RelationsMay 2019 21
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https://www.ndw.uni-goettingen.de/


Want to send a message via Facebook or 
Instagram or YouTube? 

Introduction to Public RelationsMay 2019 22

Gabriele Bartolomaeus, media relations for students
Instagram, Facebook. Phone: 24935

Gabriele.Bartolomaeus@zvw.uni-Goettingen.de

RB

Katrin Pietzner, Film and Video projects (plus museums and collections)
Youtube. Phone: 29214
Katrin.pietzner@zvw.uni-Goettingen.de



Communication – Social Media
We can share your research through the university's social 
media channel.
 You tweet yourself? Let us know so we can find your research 
tweets more easily, retweet them and increase their range.

How to present and communicate your research



Want to send a message via University Twitter? 
Need help with your own accounts or getting 
started in social media? 

Introduction to Public RelationsMay 2019 24

Andrea Tiedemann, Press Officer
Twitter, Phone: 27827

Andrea.Tiedemann@zvw.uni-Goettingen.de

Michaela Böttcher, Coordinator
Online & Social Media, Phone: 24168
Michaela.boettcher1@zvw.uni-Goettingen.de

RB



What to do when things go wrong!

 As soon as you see the shit 
 And before it hits the fan
 As soon as you can
 Contact your Press Office

University of Göttingen - What makes an international science story?11.10.2019



Crisis Communication
Communication Crisis

Contact Thomas Richter 0160 90162339

University of Göttingen - What makes an international science story?11.10.2019

Director of Communications, Head of Public Relations
Phone: +49 551 39-24341

Thomas.Richter@zvw.uni-Goettingen.de



What else is coming up on this theme? October

 Session on communicating science one-to-one with the public with Ben Bühring
14:00 – 15:00 on Tuesday 22 October in the Sozial Zimmer (2nd floor), Wilhelmplatz 1

 Postdoc Support and Information Fair with stalls on science communication, visual 
communication and social media
15:00 – 17:00 on Thursday 24 October in ZHG

 Interactive Science Event: Wissenswert – Science goes city: meet a scientist under the 
gaze of the Gänseliesel
10:00 – 16:00 on Saturday 26 October with sessions at 11:00, 13:00 and 15:00. Everyone welcome.

University of Göttingen - What makes an international science story?11.10.2019



28



29

Saturday 26 October
WISSENSWERT - SCIENCE GOES CITY

Interactive science event next to the 
Gänseliesel with the Göttingen Campus 

Postdoc Network

We are looking for scientists!

- 3 sessions 11:00, 13:00, 15:00
- 30min of quick chats followed by 30min of 

discussion
- German or English



What else is coming up on this theme? November

 Brown Bag Lunch: Wissenschaftskommunikation by Thomas Richter
12:00 – 13:00 – Wednesday 13 November, Sitzungszimmer, Wilhelmplatz 1 

 Introduction to International Press and Public Relations by Melissa Sollich
14:00 – 15:00 on Thursday 14 November in the Taberna, Alte Mensa, Wilhelmplatz 3

 Tailored one-day training session – Graduate schools, GAUSS, Departments, research groups
To contact Romas Bielke

University of Göttingen - What makes an international science story?11.10.2019



Event management

 Rooms, catering and other service like hotel booking is offered
by the central event management

How to present and communicate your research

www.uni-goettingen.de/public-relations



Event management - Advertising

 GET HELP with creating
 Invitation cards
 Poster and flyers including poster distribution
 Advertising via Monitor www.uni-goettingen.de/monitore

How to present and communicate your research



Event management – Convention materials

 the order can only be made in writing using the order form
 requires a lead time of at least 3 days. 
 You collect your order yourself from the Media Relations and 
Marketing department / Event Management. Shipment is not
possible.
 so far the German version of the website offers much more items

How to present and communicate your research



Additional information

 You may order business cards using the University of Göttingen´s
corporate design here. This service is available to all staff members 
of the University 
www.uni-goettingen.de/public-relations

 “How to create a better research poster in less time” by Mike 
Morrison https://www.youtube.com/watch?v=1RwJbhkCA58

How to present and communicate your research

https://www.youtube.com/watch?v=1RwJbhkCA58
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